FUNdamentals of Marketing

Marketers examine two key things to define their market:

· Who is ________________ in a product?

· Who can _______________ their product?

A ___________________is made up of all people who share similar needs and wants and who have the ability to purchase your product.

· Must meet both conditions in order to be a market
_____________ Market: Consists of consumers who purchase goods and services for personal use.

· Saves them money

· Improves appearance

· Makes life easier

_____________Market: (Business-to-Business/b2b):  All businesses that buy products for use in their operations.

· Improve profits

· Increase Productivity

· Decrease Expenses

A company’s market ________________ is its percentage of the total sales volume generated by all companies that compete in a given market.

Example:

If 2 million of the 10 million SUV’s sold in the United States are made by Chevrolet.  

Chevrolet’s Market Share would be _____ of the S.U.V. industry.

Market Segmentation is the process of classifying customers by needs and wants.

· Goal is to identify the group of people who are most likely to become customers.

· This specific group is known as a ________________ Market
All marketing strategies are directed towards the target market.

· Provides the focus of your marketing campaign. 

· Marketers must develop a clear target market before developing a marketing strategy.

· It is possible to have more than one target market for a particular product

To develop a clear picture of their target market, businesses create _______________ profile lists that contain information about the target market.

Factors a marketer considers when establishing a target market

· Age



  Ethnic background

    Attitude
  Geographic Residence
· Income Level

  Occupation


    Lifestyle
The Marketing __________ includes four basic marketing strategies called the four P’s:

1. Product

2. Place

3. Price

4. Promotion

      *People: Not an actual member of the marketing mix but a very important part of marketing

Every decision a marketer makes revolves around these four things:

· How to reach customers

· How to __________ customers

· How to keep customers

· How to achieve company’s ____________

Product:  Determining what products you want to make and sell.

Product Design & Development Includes:

· Product features, Brand name,  Packaging,  Service, & Warranty

_________       How you get the product into the customer’s hands.

Need to know where your customers shop

Determines how and where your product will be distributed

What retail outlets to sell at

What Transportation Methods to use

What is an effective stock/inventory level to maintain

_____________ is what is to be exchanged for the product.

· Should reflect what the customer is willing and able to pay

· Needs to examine competitor’s prices on comparable products

_______________  refers to decisions about advertising, personal selling, sales promotion, and publicity.

· How you decide to inform potential customers about a product:

· The message you convey

· The media selected

· Special offers

· Timing of promotion campaigns 

Assignment
List your personal needs and wants in the space below.  You must list at least 10 things that you consume or use.  
Name:____________________








